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Hi, I’m Nathalie Lussier!  

And IÊm about to share with 
you the th ree s teps to 
profitable, highly converting 
opt-ins.  
!
IÊve been personally testing 
and improving my websiteÊs 
email subscription rates for 
over 5 years now⁄ and 
sharing my findings with 
members of my 30 Day List 
Building Challenge. 
!
ThatÊs why I teamed up with 
my husband Robin Li to 

develop the brand new PopupAlly WordPress plugin, to help you 
implement these concepts IÊm about to share with you, that are going 
to help you double conversions on your website and also help you 
build your list faster⁄ so you can double your list, too! 
!
LetÊs dive in! 
!
!
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1. TIMING YOUR OPT-IN OFFERS 
The Polite Popup & Why Most Popups Are Annoying⁄ 
Popups are the #1 tactic for growing your list fast. But most popups are 

annoying, so thatÊs why we created PopupAlly as the polite alternative. See, 

people get annoyed by the interruption with normal popups. Usually, because 

theyÊre popping up after a set number of seconds when somebody has been on 

a website. YouÊre really cutting in on somebodyÊs experience of your website.  

!
We want to deliver the right information at the right time. There are a couple of 

ways that PopupAlly really helps with that. The first is by allowing people to 

decide when they want to see a popup.  

!
What does that mean? It means that you can have a button that when clicked a 

popup will open up. If somebody raises their hand, of course, theyÊre a lot more 

likely to opt in because theyÊve asked for it.  
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Similarly, you can show the popup when it looks like theyÊre about to leave. This 

is usually called „exit intent.‰ When it looks like their cursor is about to hit the 

back button or hit the X on their browser, then we go ahead and show them the 

popup at that time.  

!
This isnÊt the really annoying popup that says, „Are you sure you want to leave?‰ 

and forces people to click cancel or click OK which is really confusing. This is 

actually a very gentle popup so itÊs not the kind 

of annoying popup that youÊve experienced 

before.  

!
Another option is to show the popup when 

somebody is scrolling to a certain point. If 

someone is reading a pretty long blog post, 

youÊll want to show the popup after somebody 

has already finished reading the content. You 

could set it to scroll to a certain percentage of 

the page and that will also be a gentler way to 

have people opt in after they had a great 

experience with your content.  

!
For example, here on my sidebar of my blog, if 

you click on the 30 Day List Building Challenge 

image or the „It all starts with a free 30-day 

challenge‰ link, youÊll get a little popup that 

opens up and allows people to join the 

challenge directly.  

!
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I found that it converts really well when somebody clicks on that link, it opens a 

popup, they sign up right away and off they go. So this is one example of how 

to have a really gentle, beautiful, polite popup built into your website.  

!
DonÊt Want To Pop? Embed Your Opt-ins Instead 
Popups are extremely effective, but you can 

also create embedded opt-ins that always 

visible on your site. To ensure that youÊre really 

not pissing people off, you can also place opt-

in forms on your website that donÊt pop.  

!
Some options for embedding an opt-in include: 

• A horizontal opt-in that sits at the top or 

bottom of your website 

• A horizontal opt-in that stays at the top of 

your site 

• A sidebar widget opt-in 

• An opt-in at the end of your blog posts   

!
So youÊve got all these options inside 

PopupAlly. 

!
You can also embed your opt-in anywhere else, on your sidebar, under your 

header, or on your front page.  

!
PopupAlly is super flexible when it comes to where you can add different 

popups and different embedded opt-in forms that look really good. People will 
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see the opt-in in many different places on your website and it will give them that 

hint that thereÊs something for them to grab a hold of.  

!
DonÊt Force The Opt-in: Give Them Options 
What do I mean by donÊt force it? When it comes to your opt-in or your popup, 

you donÊt necessarily have to have people opt in directly on that first popup. You 

can give them options.  

!
You could say, „If you are more interested in X or Y, click on one of those two.‰ 

Then you can show a second opt-in thatÊs more targeted for them. Find out if 

what you have to offer is right for the person who is visiting your website before 

you make them opt-in. 

!
We also use this because of the micro commitment that happens. If somebody 

answers a yes or no question then theyÊre a lot more likely to opt-in on that next 

popup.  

!
And of course, if you get them closer to what they really want at the end of the 

day, then theyÊre even more likely to sign up for the opt-in once they get to it.  

!
I think this is really important for many of us who sometimes assume that we have 

the right opt-in or assume that we have the right information for people.  

!
Why not let them tell us between the two options what it is that they want? 

!
Here is an example from Social Triggers where he asks people, „Do you want to 

unlock access to a free book?‰ YouÊre presented with a yes or no option and if 

you say yes, it will take you to an opt-in that is also a popup. If you say no, it 
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will go ahead and close the popup box here. You can do the same exact thing 

in your opt-ins as well.  

!
!
!
!
!
!
!
!
!
!
!
!
And of course, you can decide to use this in a number of different ways. You 

can actually get more creative and say, „Do you need help with weight loss or 

with getting more energy?‰ And you can really kind of get more specific as you 

build your opt-in.  

!
Make It Relevant 
The most important thing is that you want to make your opt-in super relevant. Just 

like we were saying with options, you can also create different opt-in offers for 

different pages on your website based on the topic. 

!
LetÊs say that you have a category of blog post about green juice and green 

smoothies. Why not offer a recipe book on those pages or on the popups of 

those pages that are all about green smoothies and green juices? And then if 

you have other pages or posts that relate to running that you can get a get 
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started running guide which is even more specific to the post that theyÊre 

reading. If somebody is on a specific topic on your blog, of course, theyÊre 

more likely to opt in to something that is related to what theyÊre reading about.  

!
This doesnÊt mean you have to create thousands of different opt-in offers or 

anything.. but sometimes compiling some of those stuff youÊve already created to 

build a different opt-in offer thatÊs super relevant to some of the main topics that 

you cover on your blog will really help you increase conversions and really give 

people what they want as they join your list.  

!
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2. CRAFTING YOUR SPELLBINDING OFFER 
Make It Tangible 
Number two, crafting your spell-binding offer. The first thing is to make it 

tangible. Offer something that is a great opt-in gift or opt-in bribe that really 

connects to the needs of your visitor and solves a problem or piques their 

curiosity.  

!
You can really show this – how tangible it is by making it visual. Whether itÊs an 

e-book, a cheat sheet, a video, or MP3, it makes it so much easier for people to 

see what theyÊre going to be getting when they join your list.  

!
And one professional tip I want to pass on to you is that you really need to sell 

your free stuff as much as you sell your paid stuff. You have to make it enticing.  

!
You have to spend as much time thinking about:  

• how youÊre going to package it 

• whatÊs going to be in it 

• how youÊre going to talk about it 

• how to really show the value of what youÊre offering even if itÊs free because 

people are already bombarded with free stuff all the time so you have to make 

your free stuff top notch, super awesome 

!
The more you can make it specific and concrete and tangible, the better and 

more likely people will be to sign up for it.  

!
!
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HereÊs an example from BookMama.com who has a book proposal template. I 

love this opt-in for many reasons. 

!
One, you can see visually that youÊre getting a template and it really shows you 

what itÊs going to look like. And then she also has an awesome testimonial from 

Danielle LaPorte, so you canÊt go wrong with that. But I love how she has built 

the testimonials and social proof.  

!
She also has a super specific visual representation of what youÊre getting and of 

course, the must have sections of a winning book proposal. If you want to write 

a book, you know this is something that you really want and itÊs super, super 

tangible, specific and actionable.  

!
!
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What Should It Be? 
What should your free gift be? Think about the biggest problem that you solve 

for people or the common questions that people come to you with. And then 

package that into your opt-in offer.  

!
I think that you can totally come up with content for your opt-in offer based on 

what most people ask you about, your most popular posts, things that youÊve 

noticed are trend in your market. 

!
Now, whatÊs really important here is that you talk about it in a very specific way 

so people know what theyÊre going to get.  

!
WhatÊs not as important is the delivery of the content.  

!
So a lot of times, people get caught up thinking, „Oh my god, it needs to be a 

video or it needs to be a PDF or it needs to be an MP3 or it needs to be a long 

course.‰ That doesnÊt matter as much, what people really want are the results of 

what it is that youÊre offering.  

!
Make it something valuable that people would gladly pay for.  

!
DonÊt scrimp on your opt-in offer. ItÊs the first impression that people get when 

they take action with you and you really want people to think, „Wow! This is so 

amazing. ItÊs already – if this is the free thing, what is the paid thing going to be 

like?‰ ThatÊs what you want them to experience. 

!
Here are some free gift ideas.  

!
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The first is to create an email autoresponder training series or even a video 

training course. You can take a look at the 30daylistbuildingchallenge.com for 

what I would call a pretty advanced way of doing a video training course with 

an autoresponder series. And I donÊt want to recommend that to everybody right 

off the bat because it did take a lot of time to set up and to create all the videos 

and upload and manage all of that.  

!
However, I do think itÊs a really amazing high quality free gift that a lot of people 

are happy to pay for. So itÊs a great way to kind of reframe the free gift thing. 

Could you create something paid and then release that as a free offer? That's 

the level youÊre aiming for. 

!
Another thing that works really well are time-saving cheat sheets, templates, 

checklists, and shortcuts. Anything that can save people time and give them 

information in a really succinct way is super awesome.  

!
We also love resource guides or recommended toolkits. So if you have a list of 

tools that you use in your business or that you use or recommend to your clients, 

people love that and eat it up.  

!
Also, case studies, whitepapers, how-toÊs or even a free book chapter if you 

have a book work really, really well as an opt-in gift.  

!
And also, manifestos, software, exclusive interviews and exclusive content 

definitely make awesome free gifts. If itÊs something that they canÊt get anywhere 

else, that does tend to work pretty well.  

!
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And then if you have a physical product business, think about catalogs, coupons 

or even behind the scenes content about how the process works, how you 

create your products, what sets you apart, all that stuff is really, really useful as 

well.  

!
LetÊs take a look at some examples. 

!
Free Gift Ideas 
Here we have Michael Hyatt. He has Inside My Toolbox which I think is a great 

idea and IÊm sure he came up with this opt-in because people kept asking him 

what he used to run his business and his blog and all the different things that heÊs 

doing.  

!
I think if itÊs something that people keep asking you about or they keep asking for 

recommendations, then itÊs a great idea to go ahead and pursue that as you free 

opt-in.  

!
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!
Here we have Kris Carr from Crazy Sexy Kitchen. And she has a free resource 

guide that takes peopleÊs plant-empowered cooking to the next level. This is 

actually from her book and I think it might even include some recipes but IÊm not 

100% sure.  

!
This opt-in gift that is related to promoting her book but she also makes it super 

specific. You know youÊre going to get resources to empower your cooking. 

!
Here we also have Tim Ferriss from The 4-Hour Workweek. And he has a very 

interesting twist.  

!
He says that youÊre going to get exclusive content, private Q&As, giveaways, 

and more. I think this is a really great thing especially for him. I think that he can 

definitely position it as a VIP thing. And youÊll notice here that he has joined 
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200,000 plus subscribers. ThatÊs a really great piece of social proof, which 

weÊll talk about a little bit more.  

!
You can tell that the exclusive content is really whatÊs probably going to get most 

people off the fence to joining his list. And also, private Q&As and giveaways.  

!
ItÊs stuff heÊs not going to be putting out on the web and I think thatÊs whatÊs 

going to motivate people who want to get closer to Tim and join his world. 

!
Simplicity 
On more word of advice is that your opt-in offer needs to be really easily 

understood at a glance because itÊs either in a popup or in an embedded opt-in.  

!
People donÊt have a whole page to read about it. People really want to opt in to 

your list because they want to stay connected to you and because of a simple 

opt-in gift or bribe that they can really understand easily. So tell them what 

happens when they click on the opt-in button.  

!
For example, using words like „get instant access‰, „youÊll receive an email 

every Wednesday‰, „unsubscribe anytime‰. All these things really helps them to 

see what theyÊre getting and also see how they can get out of it if they donÊt 

enjoy.  

!
The more you can really hold somebody by the hand as you get them on your 

list, the better it will be. And I think this is a really important thing to do because 

people are busy and they make decisions very, very quickly. So the more you 

can have everything they need to say yes or no, the better it will be for 

everybody.  
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Be Specific 
Use specificity and urgency to get people off the fence. Please donÊt say 

something generic like, „Get free weekly updates.‰ Instead let them know about 

the exact free gift that youÊre giving them access to. Or be even more specific 

about what kind of updates that they are going to be getting.  

!
For example, maybe you would write something like „Learn How to Find Peace 

in Your Daily Life Every Week.‰ ThatÊs great but itÊs very generic and you donÊt 

really know exactly who itÊs for and if IÊm the one reading that opt-in headline, 

IÊm not really sure how IÊm going to get it from this line of text. 

!
Now, contrast that with something like, „Get instant access to three simple 

techniques that will lower your cortisol levels and eliminate stress at the root.‰  

!
First of all, itÊs longer but itÊs also a lot more specific. We talk about three simple 

techniques and even just the words, „simple techniques‰ tell me, „Oh, thatÊs 

something I think I can actually implement. ThatÊs something I can try. ThatÊs 

something I can do.‰  

!
And then „lower your cortisol levels,‰ so if you know anything about stress then 

you know that cortisol is related to stress so thatÊs already an even more specific 

thing they can hold on to and say, „OK, so this will actually help me reduce 

cortisol and eliminate stress at the root.‰ „At the root‰ also really helps. So it 

helps you to see, „OK, so this isnÊt like a quick fix thing. It isnÊt something that IÊm 

just going to patch on to my stress level problem.‰  

!
!
!
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Here is a free gift idea from Ramit Sethi of I Will Teach You to be Rich.  

!
I like this opt-in for many reasons. One is itÊs a chapter or itÊs content from his 

bestselling book. So thatÊs a really great enticing thing to start with. But this is 

interesting. ItÊs that he says, „This is a test. I never put all this content online 

before. I donÊt want to cut into book sales so get it now before I come to my 

sense and take it down.‰ 

!
He has actually been able to build urgency into his opt-in and into his popup. I 

highly, highly recommend if thereÊs a way that you can build urgency as well 

into your popups, that is going to help people even more.  

!
Strong Headlines 
Your headline is responsible for at least 50%, if not more of somebodyÊs decision 

to opt in or not. You really want to make it strong and consider all the things IÊve 

already talked about. Look at magazine covers and popular blogs to learn what 

headline formulas that you can adapt.  
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!
When youÊre walking down the grocery aisle and you see magazines, they 

have really juicy headlines and most of them either talk about orgasms or 

scandals or something salacious⁄ but they really pull people in and thatÊs why 

those magazines are still being sold because theyÊre actually selling. This is what 

you want to apply when it comes to your headlines.  

!
Here are some examples to get you started of different types of headlines you 

can write.  

!
1. Tap into fears / worries /mistakes: 
For example, „Five Commons mistakes that most people make when hiring a 

photographer.‰ If youÊre thinking of hiring a photographer, youÊre going to want 

to find out what those are and youÊre probably going to opt-in. But thinking 

about other fears or worries that people might have, this is a great one to kind of 

tap into that sort of animal curiosity that we all have.  

!
2. Everything you need to know:  
This is for example, „The ultimate orgasm handbook.‰ I think pretty much 

everyone would want to opt in for that. But thinking about the ultimate simple 

search engine optimization guide or the ultimate popup guide, you get the idea. 

And it doesnÊt have to be the ultimate but maybe itÊs like, „The last book about 

list building youÊll ever need to read‰ or something like that. It really has that final 

feel to it. 

!
3. How to: 
For example, „How to build your own chicken coop even if you canÊt hammer a 

nail to save your life.‰ This one has a little added stuff here so having that „even 
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if‰ is really important because it really kind of put people and their fears at bay a 

little bit because it gives them that feeling that, „Oh, I can do this, I actually have 

this capability even if IÊm not super amazing when it comes to building things.‰ 

The more you can ally peopleÊs fears that theyÊre not going to be able to do it, 

the better.  

!
4. Lists: 
Lists work really well because people are so curious and even if they know a 

couple of the tricks or tips in the list they want to know what all the others are. 

For example, „82 ways to increase your energy using food as medicine.‰ If you 

want more energy and you probably know a couple of the tricks but there are 

82 more that you might not know about. You really want to opt in to find out 

what those food tricks are.  

!
5. Past & Future: 
You can talk about, for example, politics then and now and surprising facts that 

may affect you today. You can really kind of go through historical things. If 

thereÊs something about your industry that you want to talk about or outline or 

focus on or even paint a picture of the future. I think thatÊs also really, really 

powerful when it comes to headlines and helping people see whatÊs possible for 

them.  

!
6. Mysteries: 
„The truth about nail polish no one ever talks about.‰ You can use all kinds of 

things like the real truth, myths, or secrets, or anything, secrets unveiled, all of 

those things have that mysterious piece to it that really drives people to opt in 

and to figure out what is the secret, what is this real truth. And honestly, I donÊt 
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know what – I just kind of wrote this headline about nail polish but I want to 

know what that is because now IÊm super curious.  

!
7: Best & worst: 
You can make a top list. For example, „Top 7 most memorable icons of the 

Â90s‰. Now, this might work but it might not be enticing enough for most people 

but if this was on buzz feed for example, people might want to know what are 

the most seven memorable icons of the Â90s.  

!
You can also go into worst things, like „5 worst ingredients in nail polish that 

could be causing your hair to fall out‰. This is something you can play with when 

it comes to your headline.  

!
This is an example from 

Quick Sprout in Neil PatelÊs 

blog.  

!
He says, „Give me three 

months and IÊll open the 

floodgates to consistently 

profitable traffic for your 

website.‰  

!
Three months is how long 

you need to give him which is again, very specific and feels doable. And then 

profitable traffic, something that people really want, has a great ring to it. With 

„IÊll open the floodgates,‰ he really shows you exactly what youÊre going to get 

when you join that list. 
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!
Go ahead and start writing some headlines that you think could work for your 

opt-in.  

!
Social Proof 
No one wants to be had when they go to somebodyÊs website or they buy 

something or they opt in for something. And if they just found your website then 

you might not have built a lot of trust with your reader yet. Using social proof to 

create trust is super important. Think about including things like „as seen in‰ 

logos for press youÊve received.  

!
And as you can see here, Social Media Examiner also does that. They say, „Join 

255,000, 100,000 of your peers.‰ And that works really well because it shows 

you that youÊre not the only one who is interested in this. It says, „Oh yes, IÊm 

among a group of really smart people who are opting in for this. OK, great. I 

feel better now.‰ Give them that reassurance.  

!
!
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Risk Reversal 
People want to feel safe. So take away the risk of signing up to get a bunch of 

spam emails by stating your policy or your guarantee.  

!
Have a strong no-spam, easy to opt out guarantee at the bottom of your opt-in 

so people know that they can unsubscribe anytime. Show your personality here. 

You donÊt have to make it boring. 

!
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3. DESIGN YOUR OPT-IN 
Differentiate The Look 
I feel that differentiating and designing your pop-up and opt-ins to blend with 

your websiteÊs design but not so much that people ignore them is really 

important.  

!
If your opt-in totally clashes with your design and the colors donÊt look right then 

people will feel, „Oh, this is an interruption.‰ It will feel impolite. It will feel 

annoying and it might piss them off.  

!
So your popup shouldnÊt look like all the other ones that are out there either 

because people get ad blindness over time. If youÊre using a different type of 

popup software than PopupAlly then you might have a popup that looks like 

everybody elseÊs popup and it would not be as effective.  

!
Instead, figure out whatÊs unique about your brand and your opt-in gift and 

design your popup and opt-in around your brand colors, your content and just 

the way that you like to present things.  

!
This is Chris DuckerÊs opt-in. 

And you can see if you go 

to his website that this 

des ign, these co lo r s , 

e v e r y t h i n g i s t o t a l l y 

ca te r i ng to h i s ma in 

websiteÊs colors and design 

and fonts. So it really feels 
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seamless. It feels like itÊs a part of his website experience to have a popup like 

this. 

!
Use Eye Contact 
People are drawn to other people. And using an image of yourself looking at 

your opt-in or looking directly at the reader can really increase conversions.  

!
We tend to look where somebody else is looking and weÊre really drawn to 

people who are smiling, who are happy, and that can really help increase 

conversions as well. So why not use a picture of yourself? 

!
Here we have an example of a popup IÊve used successfully on my website.  

!
In my popup here, you can see that IÊm looking at the headline for what theyÊre 

going to get when they opt in which works really because it really draws your 

eye and you want to read, „Oh, what is she looking at?‰ 

!
!
!
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!
You also have Marie Forleo here who is looking directly at the reader but you 

can also tell that it really does connect with you because youÊre drawn to her 

and you want to see what else she has to say in these opt-ins.  

!
This works really well to get people to join your list and to think about they want 

to connect with you, they want to be on your list because they want to hear from 

you. Using your own image does tend to work really, really well. 

!
Creating Your Gift 
You can hire someone to design a great representation of your opt-in gift or you 

can also use tools like Canva or Photoshop.  

!
If youÊre going to use Photoshop, there is a tool called Cover Action Pro that can 

help you design e-book covers or CDs or kind of digital versions of what it is that 

youÊre going to be offering.  
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!
There is also an online option. So take a look at MyeCoverMaker to design, e-

books, CDs, binders, things that look great digitally. And then once you have the 

representation of what it is that youÊre offering, you have to create the actual gift.  

!
For creating the PDF, the audio, or the video, there is a bunch of different 

software and tools and things you can use.  

!
I recommend AppleÊs Pages if youÊre going to be doing a PDF or InDesign is 

another great option for that and then Microsoft Word as well. Just make sure 

you export to PDF when youÊre creating it.  

!
Then there is Audacity if you are doing audio. ItÊs a great way to record things 

and itÊs free. And then weÊve got ScreenFlow or Camtasia, and thatÊs if you want 

to record a screen video of you talking.  

!
You can also do an iMovie or just do something on your phone and then upload 

it if you want to do video as well.  

!
I canÊt cover all of the different ways that you can create your free gift in this PDF 

but trust me when I say that weÊve got more resources coming your way on how 

to do this.  

!
Digital Representation Examples 
!
HereÊs an example of different digital representations of e-books and PDFs.  

!
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The one on the left is the 31 Days to Build a Better Blog from ProBlogger. And 

youÊve also got a bunch of other great books here. These are all made digitally.  

!
So theyÊre not actual pictures of books but theyÊve been created in Photoshop or 

some of the other systems that I recommend for creating these digital versions.  

!
They convert really well because people can see, „Oh, IÊm getting a book‰ and 

that has inherent value and people are used to paying for books. When they 

see that, when youÊre opting in, theyÊre a lot more likely to take you up on that 

offer and sign up for your gift.  

!
Mobile Friendly Opt-ins 
More people are browsing on smartphones and tablets and itÊs really important 

to have a mobile-friendly version of your popups and opt-in boxes.  

!
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YouÊll want to test your siteÊs opt-ins on your own mobile devices or using an 

emulator like MobileTest.me or Screenfly. You can also Google „test website on 

mobile‰, youÊll see a bunch of different options to get you started on that.  

!
Considering the download or the accessibility of your opt-in gift on mobile 

devices is also very important. If youÊve got a PDF or an audio file, make sure 

that itÊs easy for people to add it to their phones or for them to consume and 

read it on their phones.  

!
!
!
!
!
       Now Get Creating! 

Now, itÊs your turn to create awesome popups 

that people are going to love and make them 

join your list!  

!
I look forward to you playing more with 

PopupAlly to set up awesome popups and opt-

ins all over your website. I cannot wait to see 

your beautiful popups on your website! 

!
Warmly, 

Nathalie Lussier 

Co-Founder of AmbitionAlly & PopupAlly 

!

AmbitionAlly.com©2014 Nathalie Lussier Media Inc.

http://mobiletest.me/
http://quirktools.com/screenfly/
http://ambitionally.com/popupally-pro?utm_source=popuppdf&utm_medium=pdfopting&utm_campaign=popupallyfunnel
http://ambitionally.com
http://ambitionally.com/popupally-pro?utm_source=popuppdf&utm_medium=pdfopting&utm_campaign=popupallyfunnel
http://ambitionally.com


AmbitionAlly.com©2014 Nathalie Lussier Media Inc.

NOW ITÊS YOUR 
TURN

http://ambitionally.com
http://ambitionally.com/popupally-pro?utm_source=popuppdf&utm_medium=pdfopting&utm_campaign=popupallyfunnel
http://ambitionally.com/popupally-pro?utm_source=popuppdf&utm_medium=pdfopting&utm_campaign=popupallyfunnel

